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ABSTRACT
The aim of this paper was to study about relationship
between network characteristics of startup companies and
performances. We used some transactional characteristics as
network characteristics. Some transactional characteristics
consisted of competitive quotes, numbers of owner, sales of
upper three companies, numbers of rival, outsourcing and
changes of owner. Some outcomes were used as performance
variables. Outcomes consisted of increase of sales, profitability
and degree of satisfaction to performances.
The relationship between increase of sales and competitive
quotes had statistical significance. The relationship between
increase of sales and outsourcing had also statistical significance.
We found that companies with less competitive quotes or
outsourcing had higher performances. We also found small
constraints for transactions resulted in higher performances.
For profitabilities, we found that numbers of rival, numbers of
owner, sales of upper three companies and changes of owner
had relationship with statistical significance. We found that
companies with many transactions had higher performances.
For degree of satisfaction to performances, we found that
numbers of rival and numbers of owner had relationship with
statistical significance. For all, we found that companies that






































































































































































































































変 数 係 数 標準誤差 P
切片 0.36563441.54032640.237 0.81237
直請け -0.0350028.0449557-0.779 0.43621
合い見積もり 0.20457210。 06298 1.925 0.05429
競争相手 -0.03854740.1142349-0.337 0,73579
発注元数 -0.0001073.0018352-0.058 0.95338














































































































































斯業経験 -0.5688280.35924 1.583 0.11333
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